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Which statements reflect your views about conference
attendance?

The time of year does not affect my decision to

4
attend or not attend the conference g |

| prefer attending a conference in the fall 76 |

| prefer attending a conference in the summer 100

| cannot attend a conference in the fall due to
my scheulde

| cannot attend a conference in the summer due 39
to my schedule —’—I
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Your view about conference attendance.
in mid-NOV., after hurricane season tends to wind down

We are gone all summer to our mountain cabin.

EARLY JUNE - WE TRAVEL IN THE SUMMER

| did not attend this past Conference because of its closeness to the October Boca Raton Conference.

| often have attended in the fall, but find it much more difficult to arrange my teaching schedule then in order
to do so.

I MUCH PREFER attending conference in the summer--June is best month usually.

| have attended at both times, and probably will continue to at least most years--but | MUCH PREFER June.

Early October
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As | stated in #3 | prefer fall. June is the end of my teaching year and | am ready for a break. | am also
dealing with end of year recital and awards so it is an extremely busy time. Fall really fits into my schedule
better.
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| prefer sttending a conference IN THE SUMMER, but | will attend it whenever it is planned.
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| will attend, anyways, what ever you have. But, | do care about the agenda being promoted as early as
possible. . .

Please also note: If the 2010 Conference is held in the Sarasota Area, in June. .. we have a Music Festival
going on in our city then. A great venue would be available for us to offer conference attendees. . . Just a
Thought !!!
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Summer is better, and avoids hurricane season. Seems a smart move to make.
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My suggestion for better attendance is to limit the state conferences to once every 3 years. That way it would
be more special. But it should also be highly publicized to both members and non-members, in direct mail, e-
mail, flyers in music stores, ads in music publications, etc.
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| prefer the fall; Depends on the city.
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Less flexible in the fall.
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Location big factor.




